Magnum — In the Pursuit of Pleasure
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The Brand

Magnum has a
premium brand image
in Turkey.

The main theme of
Magnum’s brand
communication is

Sensuality,

luxury and the
celebrity lifestyle.
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The Brand .

tribal

worldwide

Magnum has been holding its annual “Dream Prize”
draw campaign in Turkey for eight years.

Beneteau Yelkenli
Seni Bekliyor

Cokilise Katl
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In 2007, a Lamborghini sports car was awarded. In 2011, the prize was a Benetau sailboat.
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The Situation ‘

 In 2011 promo participation dropped
sharply, from 1.340.000 users to
742.000 users.

- Research was also showing that the
brand’s premium image was slightly
in decline.
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The Solution

To re-gain followers,
2012’s prize draw had
an attractive Aston
Martin as a gift, and
famous Turkish
celebrity Kivanc
Tatlitug and French
model Florence
Eugene as its stars.
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\AGNUNY
INFINITYS
Kivanc Tathtug is a very
well-known Turkish actor.
r MAG
With his irresistible charm :
and familiarity with film and
video productions he was
chosen to be at the center of |- -
this campaign. MAGNL
CHahda
)
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Kivanc Tathitug commands a

Kivang Tathitug
@kivanctatlitug

very strong presence on
social media due to his roles
in popular tv series such as
«Kuzey Guney»
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The Audience

* Metropolitan women

« Aged between 25 and 34

« Mostly married, sometimes
with kids

 Mostly from the affluent A,
B, C1 socio-economic
segments
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The Audience on Facebook

Out of Turkey’s
36,600,000 Facebook
users,

Turkish women
consume more video
and visual content, and
engage more with
brand-related content
on Facebook than their
European counterparts

* Monitera and Webrazzi Infographics - 2012
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The Campaign .

FLORENCE

FIIGENE

The campaign was launched with a combination of
press ads, public events, online and offline media PR,
and TV spots
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The Digital Brief

a

INTERACT

in Magnum’s prize draw

especially on social media

for Magnum

the appeal of the Aston Martin prize
and Magnum’s star celebrities
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Our Solution: ‘

MAGNUM

9% - —

LI A7 DECINIDE

Put the users in the seat of an Aston Martin
and create an exclusive, multi-platform
experience with Kivang¢ Tatlitug
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Our Solution: ‘
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RERES ‘

Average time
spent on website.
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RERES ‘

people reached
through the website

and total.
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RERES ‘

Increase on social
media outreach.
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RERES ‘

VISItS to

hazpesindeysen.
com

AR iiciow #INTERACT13
¢ 013 ©IAB Europe 2013. All rights reserved.




RERES ‘

views on the teaser
video In 3 weeks.
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RERES .

fribal
The campaign received the 6,450
highest participation of any "
Magnum prize draw. \

1,939 1,964

1,223 1,198 1, 282 L 474
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worldwide
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High-quality video
enhanced user
experience
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Our users were familiar with

Kivanc and Florence Eugene

.

\ from the world of TV.

By offering full HD-quality
video content, we were able
to present our characters in
a movie-like atmosphere and

enhance the campaign’s

premium message.
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Personalization was
successful in driving
engagement
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Kivang Tathtug addressed users by their names.

MAGNUM

. Kloans itcHAZ PESINDE
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Users’ Facebook pictures were featured in the application.
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The user’s Facebook name appeared on the Aston Martin’s body.
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Users could have Kivanc Tatlitug virtually dial their friends’ mobile phones with
IVR technology and talk to them in a simulated telephone conversation.

ARKADASININ NUMARASINI YAZ]!

535 309 6510
*Gvenlik Kodunt : 61035 O
dogrulayn

61035

Arama Ocretsiadin. Kullamimdan dogacak

her turli sorumluluk kullamcya aithr

Rl11 ADIAM! ATI A »
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Integrated-media
usage
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Our campaign leveraged the
popularity of the Kuzey
Guney TV show by running a
page-skin takeover and
banner ad on the Kanal D
website on the day Kuzey
Guney had its season finale.
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Diziler
Programlar™
Haberler
Videolar
Canli Yayin

YAYIN AKISI _ pazartesi

Vs LS
19:00| Ana Haber Billteni
9242

CANLI YAYIN

YAYIN AKISI DOKTORUM FAN OYNAT TV
-
- -

HABER

P HAZ PFESINDE

[ BASLADII
TIKLA! I

Fatmagiil'iin Sucu Ne?

Fatmagiil, Kerim'i teselli etti!

Fatmagil, Kerim'i teselli ettit

Fatmagil, kendin bir tirl affede-
meyen Kerim's yardimai oluyor.
kendini bir tirl affedemeyen Kerin'e
Fatmagi, kendini bir..

Fatmagil, Kerim'i teselli ettt

Fatmagil, kendin bir tirld affede-
meyen Kerim's yardma oluyor.
kendini bir tirl affedemeyen Kerim's
Fatmagi, kendin bir..

Fatmagiil, Kerim'i teselli gtti!
<HD>
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hal
Another frontpage .
takeover activity was f|zy
conducted on Fizy.com Py

— a popular Turkish

il Sduliy alis BIZE ISMINi VER, KIVANG TATLITUG,

ZELWARKA PLAN RESMINI HAZIRLASIN!

The Fizy.com
frontpage takeover
reached more than

unique
users.

More than |é T 7
were led to the A
campaign website.

. L’LL,ERAU HINTERACT13
e ©IAB Europe 2013. All rights reserved.




The personal experience turned the magnum.com.tr website into an
earned media for the campaign, driving users to the Facebook page.

Source / Medium

1,231,514

100.00%

478,398

311,345
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THANK YOU!
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