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= = Local & Global Survey

CCS KLI I Utta]atl.ltkl m LIS Done in +65 countries including all Nordics
+350 000 respondents

+ 5 400 in Finland

Background Media habits
Demographics Media day
Work Motivation to media

60 touchpoints usage
60 touchpoints impact

Technology own/plan
Mobile phones

Media type usage
TV, print, radio, Internet, OOH:
Usage of channels, titles, sites
Ways of using

Usage statements

Decision making
Decisions in 10 categories
WOM impact

Ad-itudes to ads

Interests and values Creative & content brief
Interests Attitude to creative & content

Sports Channel preferences

Topics Tone of voice

Basic values

Lifestyle

dentsu




ONLINE VIDEON SAANNOLLINEN KAYTTO KASVAA
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Dentsu Aegis CCS Survey 2016, 2018 and 2020, 16-74 year old Finns (Which of these sites do you visit regularly?)
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ONLINE VIDEO SIVUSTOJEN JA PALVELUIDEN IKARAKENNE
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Dentsu Aegis CCS Survey 2020, 16-74 year old Finns (Which of these sites do you visit regularly?)



ONLINE VIDEO VS KAUPALLINEN TV

KAUPALLINEN TV

Viikkotavoittavuus

- Minuuttia per paiva

TOP 10
KANAVAT

Kaupallinen TV viikkotavoittavuus

. Online video saanndllinen kaytto
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Instagram 58%
Netflix _ 49%
MTV3 45%

Nelonen 43%
Snapchat _ 38%
Yle Areena _ 34%
Sub 34%
TVS 26%
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MTV3 79%
Nelonen 72%
Facebook _ 63%
Sub 58%
YouTube _ 58%
TV5 55%
Jim 50%
Liv 47%
Yle Areena _ 44%
Kutonen 44%

TV: Finnpanel Adedge / 2012-2020w37 (Average weekly reach + Minutes viewed per day - Commercial channels only)
Online video: Dentsu Aegis CCS Survey 2020, (Which of these sites do you visit regularly)
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MTV3 88%
Nelonen 78%
Sub 61%
TV5 60%
Facebook _ 57%
Yle Areena _ 55%
Liv 55%
Jim 53%
Ava 49%
Kutonen 46%
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