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What Are DV Customers Talking About?

Corporate social responsibility, CSR, is a form of self-regulation that reflects a business'
accountability and commitment to contributing to the well-being of communities and society
through various environmental and social measures. Values-based marketing is an appeal to
consumer values and ethics. It shifts marketing from a product-centric approach to a customer-
centric one.

/ . BusinessNewsDaily 2022 / Harvard Business Review 2021
|)\ DoubleVemfy Chron, The Goals of Values-Based Marketing



Examples of How Advertisers Approach Different
Social Causes

@ neutrogena @ -« Follow

neutrogena © Happy #Holi May
your day be full of color, celebration
and a makeup remover that removes
99% of makeu with the
cloan up, wherever today takes you.
Are you celebrating today?
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l)\/ DoubleVerify Images: Victoria's Secret / news.pg.com/ www.pepsico.com



Contextual Targeting
Is on the Rise

Projected to grow to $412B in
2025 (18.5% CAGR)*

" Industry drive towards

\ \J cookie-less environments

" Privacy regulations

\ \J e.g. GDPR, CCPA

" Contextual targeting is evolving
\ \J into more precise form of delivery

I)\/ DoubleVerify *Source: WorldWide Market

b -4 MARKETS BUSINESS INVESTING TECH POLITICS CNBC TV  WATCHLIST PRO &

Forbes

DATA PROTECTION NEWS - 3 MIN READ

Record GDPR Fine Handed to'Amazon
Over Targeted Advertising
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Executive Summary

Consumers | Brands So What?

have shifted towards value-based
marketing and investing in corporate
social responsibility (CSR). Advertisers
are focused on creating authentic
connections with customers based on
shared values.

Solutions

prefer companies that share their values Advertisers are challenged to make sure

their advertising strategy mirrors their core

values in the fast tempo, connected world.
Ads must support the strategy: “Talk the

talk, walk the walk.”

and beliefs. Today, consumers tap into

digital channels more than ever before

making a purchase decision between
products and brands.

How can DV help brands to protect and
boost brand reputation online?

Consideration Transparency nclusion

| Brand Suitability = _ _
Social cause Privacy first D|Ve rSIty
P u rpose CSR Va I ues Social Responsibility Sustainability

Accountability  Brand Safety 1

Brand activism Cookieless Actions Brand Equity =~ Mental health

Environment

Justice Policy Corporate Responsibility
1DV Doubleverity
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How do you ensure value based
marketing in the privacy friendly ERA



SEMANTIC
SCIENCE

With over 20 years’ experience, DV’'s Semantic Science team
builds Al-driven ontological tools that power DoubleVerify’'s unique
brand safety controls for advertisers - matching brands with
appropriate and relevant content online.

DoubleVerify
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Our Approach Combines Technology and
Human Expertise

Technology

Rich content ontology and custom-built tools
help analyze new content, craft categories
and relations between categories.

People

A dedicated team of over 30 professional linguists
and content classification analysts evaluates and
classifies content in over 40 languages.
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Quality + Performance = Outcomes



Driving Outcomes Starts with a Foundation of Quality

FRAUD & SIVT BRAND SAFETY & VIEWABILITY
SUITABILITY

1DV Doubleverity



BRAND
SUITABILITY

VIEWABLE

DV Authentic Ad™

Fully viewed, by a real person in a brand
safe environment, in the intended geo.

AUTHENTIC AD

The Definitive Measure of
Digital Media Quality

DV Authentic Ad™
The foundation of media quality

1DV  DoubleVerify



Verify Everywhere: Every Impression, on Every
Platform, In Any Media, Across Any Market on the

Planet
PLATFORMS FORMATS DEVICES CONTENT TYPE
Display Social
D
Video T Direct
Desktop / Laptop | Programmatic
A AD
CTV R AUD Video < Embed
Mobile . Web Page
Application

1DV Doubleverity
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Quality + Performance = Outcomes



I)\/ AUTHENTIC

ATTENTION

Privacy-friendly solution (doesn’t rely on
cookies) to measure and improve
performance with precision

1DV  DoubleVerify

Gain fast, actionable
insights to optimize
campaigns in-flight, and
improve media forecasting
and planning







DV Authentic Attention™

EXPOSURE BRAND
UITABLE

BRAND
SUITABLE

VIEWABLE

AUTHENTIC AD

ENGAGEMENT

DV Authentic Ad™ Exposure & Engagement
The foundation of media quality The data behind attention, building on the
DV Authentic Ad™

1DV Doubleverity

AUTHENTIC
I)\/ ATTENTION

DV Authentic Attention™
The New Standard for Media Quality
and Performance



Measuring Consumer Attention
AUTHENTIC

I)\/ ATTENTION INDEX

Based on 50+ data points calculated in real-time - display and video

Exposure Index Engagement Index

Measurement of Ad Presentation Measurement of User Interaction
©) (») (O (@) ()
© (») (@) &) (¢
Viewable Time video Ad Share of User Presence Ad Interaction

Presentation
Screen

EXTENDINGINTO CTV INH2 2022

1DV  DoubleVerify



CUSTOM
I)\/ CONTEXTUAL

Driven by Semantic Science:

Accurate - Comprehensive - Efficient - Safe

Improve targeting accuracy across the journey leveraging
a privacy-safe approach

1DV  DoubleVerify



The Impact Goes Directly To The Bottom Line

1DV  DoubleVerify

SUITABILITY

RELEVANCE

87°/o
690/0
670/0

Of consumers feel brands bear
responsibility for ensuring ads run
adjacent to content that is safe and
suitable.

Would be more likely to look at an ad if it
was relevant to the content they were
reading.

Are open to viewing relevant ads from
new brands.



Take Full Control of Your Custom Contextual Strategy

Build your own bespoke targeting segment that can easily be deployed across DSPs leveraging a
combination of categories and extensive controls:

/_\\ IAB Tier 1 and Tier 2 Categories /_\ In-market Categories
\ for standard content targeting \ content associated with buying behaviors,

n
'é* ‘ such as automotive review sites
O
O
L
|—
g /_\ . Seasonal Categories /_\ ., Dynamic Categories
\ % such as Valentine’s Day and \ custom built to meet your specific needs
' summer vacation '
a
(@) . Inclusion and Exclusion Lists - . Exception Lists and Unclassified Content
E | inclusion and exclusion lists based on apps, =v | exception lists to override settings and
Z sites, languages, and URL keywords \ unclassified content controls to avoid content
8 when page-level classification is not available

1DV  DoubleVerify
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Smart
Audiences

Privacy Safe Targeting




smartclip

Scalable target groups profiled on privacy-safe data sources
The future of targeting

Benefits of smartclip’s Smart Audiences

Relevant
customer segments

The combination of
various effective
targeting products
creates multi-layered,
relevant target groups
beyond standard
solutions.

Individual profiling
and modelling

Smart Audiences are
based on online and
offline data sources
combined with
contextual reference.

All Smart Audiences
are individually
modelled, profiled, and
segmented. That allows
us to address the right
user segment in the

right context — at scale.

Cookieless and
privacy-safe

Given the end of the
third-party cookie, it is
our mission to provide
privacy-safe targeting
solutions that are GDPR
and CCPA-compliant.

Our partnerships with
different data providers
enable us to create
Smart Audiences from
identity-free and
cookieless data pools.

Exclusive availability
at smartclip

Smart Audiences can
only be booked via
smartclip.

The custom-made
target groups are
available on all
smartclip inventory in
Germany.




Smart Audiences Page 26

Sources of success
Great results through collaboration with DoubleVerity & GDR

Smart Audiences

/— Ensures accurate content\ / \

- Offers scalable target groups
for online video and CTV.

- Allows advertisers to target
different user segments
based on a range of different
GDPR compliant data sources
that is matched according to
Zip-codes.

- Is future-proof, cookieless

(no 1.- or 3. party cookies) and
ID-free.

classification, brand
suitability and targeting
through the use of machine
learning and artificial
intelligence (Al) technologies
that provide a clear
understanding of content.

- Supports consumer privacy
while maintaining relevance.

- Reduces ad fatigue as the
viewer only sees an ad in the
right context.

- ) L %
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smart Audiences

Y/ ]
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Fashion & Beauty Fitness Foodie Business Professional

Guru

« Early Adopter « Tech * DIY Fan « Handicraft - Fashionist(a) » Beaut * Nutrition Expert * * Affluent « Hard Worker
Addicted * Trendsetter ¢ Enthusiast « Hobby y Hobby Cook « Sports « Stock Exchange Savvy

Entertainment & Gadget Craftsperson Blglgfeir © Rl :tugllty Addict « Healthy Living * Team Manager *
) Products « Shopping
Lover ° Refurbisher ¢

Fanatic ¢

Tech Enthusiast Interior Designer
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Modern Families Travel Lover Eco-Warrior Trendsetter & Online Gearhead

Shopper Over 50s
* Flexicurity * Family Holiday * Environmental * Motorsports °

Work-Life- Fan ¢ Self- Protection - * Trendsetter « Quality F}ngii:g}yslg;/;r:?t ) . Tech &
Balance * Determiner ¢ Healthy Food * Oriented - Lifestyle Eniovs Life » Wo?;d Entertainment «
Sustainability e Cosmopolitan Climate Change Products ¢ Investment Joy Speed ¢ Air Travel

Responsibility Adventurous ° Sustainability Readiness * el e .
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Gearhead @

#technology #tech #cars #engines #familycars #gadget #autonews #safety #assistant #tires
#friends #social #tv #motorsports #autoracing #petrol #future #firstmover #speed #movies
#aviation #carmechanics #urban #powerboats #shopping #nascar #airtravel #electriccars
#technews #online

cars and looking to buy a fourth. If his garage was bigger, he would definitely have even
more!

Bjorn | usually walk over to Otto’s to watch Formula 1 on the weekends. He is into
motorsports of any kind. Being the gadget freak he is, he just bought a new 75" TV so he
can watch the race even more closely. Tech, sports, and automotive geek personified.

g Agneta | mean, Otto basically likes to drive anything on wheels. He already owns three

W& Benny Otto is a really structured person. The tools in is garage are categorised to
perfection. | think this holds true both in his work and family life.

smart Context Contextual Categories

. . . Automotive: Home & Garden: ) .
C Automotive ) CA &E: Musm) C Off-Road Vehicles ) C Home Repair ) C Sports: Auto Racing )
Business: Logistics Automotive Travel: Air Travel Automotive: . News: International News
Performance Vehicles
C Sports: Power and Motorcycles ) C Automotive: Buying/Selling Cars ) CNews: Journals & BIogs)

smart SocioDemo Audience Segments

C Automotive: Buying/Selling Cars ) C Business: Logistics ) CTraveI:AirTraveI) CSpor‘ts: Auto Racing) C New Technology )

and more...




LUMEEN LUOTU



@ Firefox Fle Edit View Mistory Bookmarks Tools  Window  Help
o o

U Vs o whosetioon maksask 4

« (e} O 8 Mips:/www RaleMifkotimaa/a/BI553341-1784 - 4666-8418-727057 1ee

Gearhead- context - Mitsubishi — "

S s RENAULT
CLIO -

KAytTr6AuTto

[— Automaattivaihteisto
65, 6 hias nytvain 490€
Loysik jo etsimasi <
3501 vio ¢  vemes)
Han valitti tuomiosta Han vaati syy Ja ——  NETTIMO!
hylkiimistd. Hovioikeus ei muuttanut tuomiota kuin torkedn petoksen osalta.
Helsingin katsoi naisen sy vain petoksen
tyk T
i L UHeETAuuTsvE @ D
@ Firefox File Edit View History Bookmarks Tools Window Help S 2 4 Thu27Jan 13:15 Helsingin hovioikeus alensi tuomiota yhdelld kuukaudelta 20. tammikuuta
Naisella on hakea viels
Kork Ita oikeudelta.
W - - - rkeimmalta oikeudelta. . UUTISET
m Talviauto 2022: Tadlta loydat ko + Juurinyt 24 tuntia  Viddo
PLAYING UUSI MITSUBISHI ECLIPSE CROSS
4WD PHEV ALK. 36 390 € 1. Venaja on hydkanayt jo kahdesti

olympialaisten aikaan - toistuuko sama
mwt?

<« C O 8 nhttps:/ftekniikanmaailma.fi/talviauto-2022-taalta-loydat-kaikki-tmn-talvivertailussa-tehdyt-videot-ja-live-lahetykset/ Pad @ In = -
< LUELISAA >>
2, Suomessa on todettu 6 271 uutta
verestille) kilvettiin ensimmaista kertaa - Kkoronatartuntaa

Teemme vertailusta myds videoita seka live-lahetyksid. Olemme koonneet videot ja live- Kiipeaminen kesti kolme péivéa, ja se sisalsi b4 TRy
lahetykset alle. Uusimmat videot ovat ylimpéna. melontaa kajakilla / KX -nalet vpolan - kA Rcattd :'."
A% 4, 'akehti vierall Valtterin kotona - <} -
A e 08 Kukaan el ollut kdynyt yli vuateen
Keskiviikko 26.1. 4 Etelamantereelle laskeutuminen on kuin saapuisi
toiselle planeetalle, ja tdma upea video B767- Mt tehds, Jos ISheinen on rahapellkoskussa? HILKKA TIENHAARA

. Ukrainalaissotilas ammuskeli
matkustajakoneen laskeutumisesta todistaa sen

5 Téltako nayttavat tulevaisuuden metsat? USA:ssa
rakennetaan metsia "mekaanisista puista", jotka
imevat hiilidioksidia ilmasta tuhansia kertoja

@ Fivlex Fie S View Hstery Bookmais Toos Wndow e
L J

luonnonpuita tehokkaammin [P
€ > 08 ek rarmaniens firahis. 0 2022108/l loydat-Laikhi-1on-tabvertadusss-lendy - video! o
» Nayté kaikki . — . m— p— p—— o
Teemme vertailusta myds videoita seki live-lihetyksia. Olemme koonneet videot ja live- Kiipedminen kesti kolme paivid, ja se sisilsi
lhetykset alle. Uusimmat videot ovat ylimpin. meleatas kajakdlia
> X a6 4 toiselle planeetalle, ja thmd upea video B787.
sen
Somsung— UUSI MITSUBISHI ECLIPSE CROSS 5 Fakemaetaon metsid ‘mekasmsists puiste” jotks
imavht hiilidioksidia iLmas! hansia her!
4WD PHEV ALK. 36 390 € ioksidia Umasts tuhansia et

kodinkoneita
jopa -30%
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Talviauto 2022: 25.1. Nain tehdaan etenemiskoe / Lammityslaitteiden mittaus

VERTAILUT | 26.1.2022 8:00
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Gearhead - context - Mitsubishi
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AUTOT TEKNOLOGIA TIEDE DIGILEHDET NAKOISLEHDET TESTIT KESKUSTELU

mastonmuutos vaikuttaa mahdollisesti jo 85 prosenttiin maailman vaestosta, kertoo 3 Kaksi matkustajalentokonetta melkein tormasi
. . . : ga s i ’ P P kiitoradalla Meksikossa - Hyytéva video nayttia
I alkuviikolla julkaistu tutkimus uutistoimisto AFP:n mukaan. Arvio perustuu kymmenista (askacitumassa clavan koneen viistblilkkean

tuhansista tutkimuksista tehtyyn meta-analyysiin.

4 dhkod j on kalliissa malil =
Niin paljon maksol TM:n matka sdhkdautolla
Lappiin ja takaisin suksiboksi katolla

Tutkimusartikkeli aiheesta julkaistiin Nature Climate Change -tiedelehdessda maanantaina.

Tutkijat hyodynsivat urakassa koneoppimista, jonka avulla l6ydettiin noin 100 000 vuosien

1951 ja 2018 vililla julkaistua ilmastonmuutoksen vaikutuksiin liittyvaa tutkimusartikkelia. 5 Ehki paras UFOsta koskaan otettu valokuva
ST N .. . L napattiin Costa Ricassa vuonna 1971, ja nyt siitd on
Haaviin jdi esimerkiksi niin perhosten muuttoliikkeeseen, kuumuudesta aiheutuneisiin Julkaistu haikaisevain tarkka kopio

kuolemiin kuin metsien muutokseen liittyvia artikkeleita.

> Nayté kaikki
KERATTY TIETO YHDISTETTIIN paikkatietoihin ja ”piirrettiin” maapallon kartalle ruudukoin.

Ruudukon alueita tarkasteltiin lampétilan (muuttuu kuumemmaksi tai kylmemmaksi) ja

sademadrien (muuttuu kuivemmaksi tai kosteammaksi) mukaan. Lopuksi karttaa verrattiin viela %3 MICHELIN
ilmastomalleihin.
MICHELIN

PRIMACY “*

UUSI MITSUBISHI ECLIPSE CROSS
4WD PHEV ALK. 36 390 €

Orive your Ambstion Q\)
n « 00:03 “.ﬁj a

Lopputuloksena tutkijat havaitsivat, ettd ilmastonmuutoksen vaikutusta tutkineet ja

lampétilaennusteet sekd muut muutokset ennusteiden mukaisesti arvioineet tutkimukset I [ TOIMITUKSEN VALINNAT l
tehtiin 80 prosenttia maapallosta kattavalla alueella. Kyseisilld alueilla asuu 85 prosenttia Maan
vdestosta. VERTAILUT | 4
—— s iy e . . s .. 4 TM-vertailu: Alypuhelimet 10001300
Meilld on erittdin vahvat ndytot siitd, ettd ilmastonmuutos vaikuttaa kaikkiin maanosiin, o¥s € - Mikii on taman hetken paras

kaikkiin jarjestelmiin”, sanoo tutkimusta mukana tekemadssa ollut Mercator Research Instituten e Android-puhelin? < Tilaajitle
Max Callaghan.

VERTAILUT 4.2

TUTKIJAT HAVAITSIVAT SELVITYKSESSAAN, etti ilmastonmuutostutkimus on painottunut BN  TM-vertailu: Maantiepydrat 3 000 € -



Automotive - Environmentally Friendly

Semantics in Action

Tayssahkoautot ja ladattavat

hybridit yleistyvit tydsuhdeautoina: Category Weight
"Luvut viisinkertaistuivat edellis- - Environmentally friendly

vuodesta”

Taustalla on sahkoautoja ja hybrideja koskeva verotusarvon = H yb ri d E I eCtri C Ve h i CI e

alennus.

- Company Car
- Fuel Efficient and Low Emission Vehicle

- Sustainable Transport

- Cuts in Global Emission
- Chief Executive Officer & Managing Director [N
- Sustainable Development and Sustainability = Il

- Company Car H
sahkautoja vantaalaisessa autokaupassa helmikuussa. KUVA: MARKKU LANDER / LEHTIKUVA - Exe m ptl on F rom Taxes I
Janita Virtanen STT
S - Profitability Ratios |
YHA useampi Suomessa kdytossd oleva tyosuhdeauto on ladattava hybridi
tai tayssahkoauto, kertoo Autotuojat ja -teollisuus ry:n toimitusjohtaja
Tero Kallio.

P .

“Viime vuonna 15 prosenttia tyosuhdekayttoon ensirekisteroidyista + 1 00 S Of On t Ol Og I C a I Con Cep t S .,

autoista oli tdyssdhkoautoja ja 28 prosenttia ladattavia hybrideita. Luvut
viisinkertaistuivat edellisvuodesta. Kasvu tulee jatkumaan jyrkkana myos
tdnd vuonna - globaalista komponenttipulasta ja Ukrainan sodan

1DV  DoubleVerify



Three Key Things to Consider When
Evaluating a Solution

Accurate classifications at scale, powered by proven technology and an expert team of linguists

COVERAGE PRECISION SPEED

1 TRILLION 20 YEARS Dynamic content is
bid opportunities evaluated experience Classifying reevaluated
dally content 100 TIMES A DAY
200 MILLION 200,000 Classifications are pushed to
pages a month in 40+ Concepts* DSPs
languages EVERY 15 MIN

|)\/ DoubleVerify *A concept defines and groups almost every possible meaning of any given word. For context, a fluent speaker knows about 15,000 words.



Seamless Integrations

Demand Side Platforms

Ad Platforms and Exchanges

Social Platforms

P> Display & Video 360

MediaMath

*& ADELPHIC
5 erviant: - Adobe Advertising Cloud

adform Basis
AMOBEE Yerizol
BEESWAX®  dataxu
7etg  Sizmek

vausn  PULSEPOINT®
Quantcast

TREMOR
VIDEODSP
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