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Industry Insider
Technology & AI in Advertising
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About YOC 
The Technology platform for 
high-impact Advertising
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Cash or Crash?
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The YOC Story: How it all began

2001



Cash or Crash?
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The YOC Story 



This is YOC
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The Technology Platform for High-impact Advertising

Multi screen + Sites & AppsHigh Impact Products

Global Reach >20 billion 
Impressions/Month

VIS.X® Platform

+120 Digital Experts >20 Years Experience



› Generate Awareness: High-impact formats create awareness and help 
brands differentiate themselves.

› Generate Engagement: High-impact formats are more engaging and 
attention-grabbing than display  

› Generate Insights: High-impact formats offer diverse interaction 
opportunities, which generate valuable data.

› Generate Purchase-Interest: High-impact formats significantly increase 
the consideration of a purchase.
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along the whole marketing Funnel

Why high-impact at YOC 
Branding, Engagement, and Purchase

Awareness

Purchase



VIS.X®
The platform for high-impact Advertising

HUBSDKAD SERVERSSP



› Automatic trading of digital advertising units

› Unique selling point: Automated delivery & playout of self-
developed YOC high-impact ads

› Connected to global purchasing platforms
(The Trade Desk, Xandr, Google et al.)

› High reach: >2,000 European premium publishers’ sites and apps
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VIS.X®: A unique technology platform

This is VIS.X®
The ideal trading platform for effective digital advertising



an innovative Platform Module: The VIS.X® AI
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REACH THE NEXT Level of high-impact Advertising

Machine 
learning 
prediction

Artificial 
intelligence

Optimized 
trading

Cookie-less

Increased 
Campaign
performance



Algorithm vs. Artificial Intelligence
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Creative Optimization

› Instruction to perform a specific task
with the help of a machine
› For predictable, repeatable use cases
› Finite, predefined individual steps

Algorithms

› Definition of decision patterns for single 
or broader problem areas
› Ongoing consideration of diverse, changing data 

points to intelligently find solutions

Artificial Intelligence



How does The VIS.X® AI work?
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REACH THE NEXT Level of high-impact Advertising



Industry Insider
From Attention to Engagement
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Superpower unlocked: attention x Engagement 
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Digital Advertising Trends 2024



Superpower unlocked: attention x Engagement 
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Digital Advertising Trends 2024

› 100% 
Viewability
› Reactive 

scrolling
› Seamless 

integration

EngagementAttention
AI 

Optimization

› High-quality 
engagements
› maximized 

effects
› Measurable & 

scalable



Engaging
High-Impact 
Ad Products

Our Solution to Boost Brand Performance
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Engagement and Attention

Attention
metrics__

EXPOSURE

PROMINENCE

INTERACTION

CONDITIONS

Diverse
_     PRicing
_. _Model



Turning ideas into 
high-impact creatives 

with unique storytelling & 
emotional enhancement 

of the brand. 

Our service
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We help your brand to stand out

IN-HOUSE cREATION
Interactive & Rich Media Ads

First Mover campaigns, 
innovative approaches 

& unique features

HTML5 CREATIVES
Transformation of 

customer briefings into 
individual concepts 

optimized for customer-
relevant KPIs.

INDIVIDUAL Concepts



Nielsen Study 2023
High-Impact Advertising provokes User Engagement 

Nielsen & YOC Study: From Awareness to Action: Does High-Impact Advertising provoke User Engagement, May 2023

42 % are willing to interact with high-impact formats

30 % consider the brand for purchase after an advertising 
contact with the high-impact format

31 % would recommend the advertised brand to others after 
interacting with high-impact formats

55 % remember the advertised brand better after interacting 
with a high-impact format



Engaging Customers
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High-Impact Advertising

YOC Mystery ad® 
tap
Mcdonald‘s

DE
MO



Engaging Customers
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High-Impact Advertising

YOC branded takeover
picadeli

DE
MO



For BMW
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YOC Universal Video Ad

16:9 video

DE
MO

YOC Inline Video Ad

YOC SitebarYOC Mystery Scroller

YOC Mystery Ad



AI-BASED OPTIMISATION MODULE VIS.X®
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HIGH-IMPACT PROGRAMMATIC ADVERTISING

YOC Inline Video Ad Interstitial YOC Understitial Ad® YOC Sitebar

KPI Client emphasis Ad Product Performance Characteristics

Viewability ✭✭ ✭✭✭✭ ✭✭✭✭ ✭✭✭✭✭

CTR ✭✭ ✭✭✭ ✭✭ ✭✭

Engagement X ✭✭✭ ✭✭ ✭✭✭ ✭✭✭✭✭

VTR ✭✭ ✭✭✭✭✭ ✭✭ ✭✭



Thinking Attention holistically
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Enabler vs. amplifier

Brand Safety Human Traffic

The Enabler

The Amplifier

Attention Score

User Engagement AI Optimization Measurable Performance



Thank you ! 
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