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MARKETING
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and the increased need for transparency
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Only 15 Cent of each 
media Euro supposedly 
reach the Publisher…

TRANSPARENCY

15 
CENT

FORWARD. TOGETHER.
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A RECENT UPDATE

P&G’s Prichardhas a new MISSION
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BUT WHAT HAPPENED WITH THE OLD ONE

(…) a rallying war cry to fix 

”the crappy supply chain”
early 2017

P&G’s Prichardhas a new MISSION
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BEFORE WE MOVE ON
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EUROPEAN COOKIE DIRECTIVE

EU Directive Not Implemented
Germany, Greece, Iceland, Liechtenstein, Malta, Norway

Strict Opt-In
Cyprus, Latvia, Lithuania, 

Denmark, France, Netherlands,
Portugal

Other Solutions
17 Countries

Source: Field Fisher Waterhouse – Cookie „consent“ rule: EEA implementation; May 2013
7

2013
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COOKIE DATA

Cookies store data on your computer in your browser

Image Tag Java Scrip Call

FORWARD. TOGETHER.
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YES,
I WANT

FORWARD. TOGETHER.

There is just no way to say YES
but to just say it…



WINS

10101010FORWARD. TOGETHER.

OREALITY

GERMANY
VS
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But before we move on
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“(…) then, through algorithms 
and other things, we create

AN ANONYMOUS
USER ID (…)”



THE
ANONYMIZER
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IS DEAD



FINGERPRINTS ARE PERSONAL DATA

VS
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THE
ANONYMIZER
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IS DEAD
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ACCOMPLISHED
60% consent coverage
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COMPLIANT
C ROSS
P LATFORM
I DENTITY
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WINS

18FORWARD. TOGETHER.

WAR
AGAINST
COOKIES



FORWARD. TOGETHER.

A                 REAL SOLUTION

Login

FORWARD. TOGETHER.

(YET UN)



20… things are moving …
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SHARED
COOKIE
IDENTIFIER
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TOO MUCH
TALKING
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TOO 
MUCH 
BRAGGING
… not hard to do 
… it is only hard to do 

TRULY SHARED

SUPER ID

SUPER ID

OUR ID
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THE 
SWITZERLAND
OF IDs



AI is here to help you, it needs to make 
programmatic SIMPLE “AGAIN”
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TRUST
ME
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CONTROL THE ALGORITHM

Adapt the algorithm
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FrequencyApps Time & 
Schedule

Banner and
Banner Size

Adform IDDomainsInventory Source
and Package

Audiences

CPM vCPM VCR CPC CPA RoAS Net 
Sales

Tailored Goals
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We need to change how this works…
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New 
visualization of 
budget pacing 

trend

Campaigns, Audiences, 
Deals trouble shooting 
workflows to shorten 

time spend on problems

New personal home with all 
products in one navigation to 
shorten access to workflows

New list with all campaigns, 
orders and line items to 

navigate to …

… orders and line item 
loading on demand for better 

performance

New design for large forms to 
help focus on important parts 
and decrease time spent with 

forms

New Campaign overview 
page to visualize and track 

Campaign performance

Flexibility to reuse applets in 
different workflows

Recents Favourites



THE FUTURE 
OF WALLED 
GARDENS 
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WALLED GARDEN UPDATE

THE NEW MISSION
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MORE 
TO COME...
… still an exiting place to be

FORWARD. TOGETHER.


