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This summer, P&G posted the best quarter of sales growth in a
decade, and its stock price has nearly doubled since spring 2018.

To create that growth, P&G is increasingly grabbing the reins, Chief
Brand Officer Marc Pritchard told attendees at the ANA Masters of
Marketing in Orlando, Florida, on Friday.
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NEWS v DIGIDAY + PODCASTS EVENTS AWARDS CAREERS

THE GDPR IMPACT

To fight Google and Facebook, European publishers try
login alliances

NOVEMBER 6, 2019 Lara O'Reilly

Publishers across Europe fret that the duopoly’s dominance will only get stronger as new
online privacy regulations and recent anti-tracking moves from browsers take hold. Attracting
registrations is a key tactic for publishers looking to maintain a relationship with their users
and to be able to gather the first-party data to offer those prized audiences to advertisers.
That’s led to a mushrooming of publishers establishing so-called login alliances that enable

people to use a single account to register with multiple sites.

... things are moving ...
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SsUPERID : Bringing together the best
of all ID solutions

.. hot hard to do SUPER ID puts the publisher in complete control of their
s programmatic ad business. By removing publishers’

.. Itis Only hard to do dependency on third-party cookies, OURID delivers a
TRULY SHARED technical foundation for enhanced match-rates and

audience addressability across all device and browser-types.



adform  FORWARD. TOGETHER.

iab.

TECH LAB

THE
SWITZERLAND
OF IDs

DIGITRUST

group

24



Al is here to help you, it needs to make
programmatic SIMPLE “AGAIN”
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CONTROL THE ALGORITHM

Tailored Goals

A 4

Adapt the algorithm

©0

Audiences  Inventory Source Domains Apps Adform ID Banner and Time & Frequency
and Package Banner Size Schedule
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need to change how this works...

IAP Demo

Save production
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Brand Safety and Contextus! Targeting 1AS
Pricing update

Samsung new T8 2029 - 343827 . 95773
Samwng T8 1928 - 398427 49838
Samumg V3 Slien - 392812 43243
RTE Sam V3 Med - 382743 345729

Campaign 39284 overview - 2338

Campaigns, Audiences,
Deals trouble shooting

workflows to shorten
time spend on problems

® No Tog were cr

@ Mo Tag were crested for Line Rem Gamma 2

Samsuag V3 Slim - 392812 434
Samung Campaign + east . 03823 37

10 Campaign 39284 overview - 2333

Line Item Detta i misting Sanners 3 days
Befose campaign staet date

days bedore the e

Tags wese rejected for Line ftem Alpha. from

Stant date

issing Banners 3 days
ate

days before the start date

Line item Delta 1 missing Bannors 3 days
bedorn campaln stant date

New personal home with all
products in one navigation to
shorten access to workflows

New list with all campaigns,
orders and line items to
navigate to ...

... orders and line item
loading on demand for better
performance

New Campaign overview
page to visualize and track
Campaign performance

New design for large forms to

help focus on important parts

and decrease time spent with
forms

Flexibility to reuse applets in
different workflows
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antitrust investigation

Google

Broadcom: The European Commission Will Strike - Again ...
Seeking Alpha - 7 hours ago

As | predicted, the European Commission will impose interim measures ..

Commission opened a formal antitrust probe ...

Breaking Up Bi¢ ~ k- Facebook Google Now Face 4 ..
g T2019/09/09 > breaklng up...

https://www.forbes.
Sep 9, 2019 - Topline

ceboo]
(e
a bipartisan effort to ban

EU's top reguiawr....
y Federal News Network - 8 Oct 201y
In response to concerns that EU antitrust investiganosn..

— time that critics say allows big companies to cement their ...

EU's Vestager says breaking up companies is last option
Reuters - 8 Oct 2019

View all

Reuters
11 O B Google's ad business will be scrutinized like never before in ...
Google Antitrust Probe: Why Isn't California Involved?

CNBC - 11 Sep 2019
“ Market Realist - 11 Sep 2019

Texas Attorney General Ken Paxton — who is leading the new antitrust probe by
state attorneys general from 48 states, the District of Columbia ...

Will the big multi-state antitrust investigation of Google affect ...

Econsultancy (blog) - 11 Sep 2019

. "In June, the European

=t investigations in

Roughly 40 state
— attorneys general plan
tic . totake partin

a . dS fI‘Om titrust...

ost

FTC ramping up on Big Tech antitrust investigations - CNN
https://edition.cnn.com » 2019/09/11 » ftc-big-tech-antitrust-investigations

Sep 11, 2019 - Washington, DC (CNN Business) The Federal Trade Commission says it has
shifted into a higher gear in its antitrust investigations of Big Tech, ...
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