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EDAA open for business

Alain Heureux, Chairman of EDAA
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e Pan-EU licensing of ‘OBA Icon’

* Globally consistent — integrated with US
approach

* Meaningful and transparent to
consumers

* Widespread application to ensure
ubiquity. High coverage commitments.
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YaHoOo!,

UK & IRELAND

D Ad Choices: Learn More About This Ad

FOR CONSUMERS

The Web sites you visit work with anfine advertising companies ta provide you with advertising that is as relevant and useful Learn More!
as possible. Some of the online ads you are served may be based on the content of the Web page you're visiting; some

Gthers may be based on registration information you pravide; and other ads may be customised based on predictions about
‘your interests generated fram your visits to other Web sites. The goal of AdChoices is to provide you with information about

haw anline advertising warks and the choices you have. [ ——
E Who placed this ad? » Loam more about eniine

» Find out about how online:

HE H["Ilr * This ad was served by Yahoo advemjnglmmme.
ITIEI[IEJ drl VE DNE NOW. Where can | leam mors about how Yahoo! sclects ada? ::ZE::KME'"Q

» Piease read about Yah

What choices do | have about interest-based advertising from Yahoo!?

» Information about your visits to this and other sitas may be used over time to help predict your interests and select the
ads you see. This is also called online behavioural advertising.

»  Manage  nterestbased adverising categories, or opt-out of all categories, from Yahoo!

* Visit the LAB UK Good Pra ciples to learn onling advenising and 1o see your opt-out

choices from other |AB UK 1Iunsmnas
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your online choices

a guide to online behavioural advertising

e 29 countries ‘live’

Welcome to a guide to online behavioural Please select your location:

advertising and online privacy.
Austria

Belgium (Flemish) / (French)
Bulgaria
Cyprus

Czech Republic
Denmark

Einland
France
Estonia
Germany
Greece
Hungary
Ireland
Italy
Latvia
Lithuania
Luxembourg
Malta
Netherlands
Norway
Poland
Portugal
Romania
Slovakia
Slovenia

On this website you'll find information
about how behavioural advertising works,
further information about cookies and the

¢ 24 E U | a n g U a ge S steps you can take to protect your
privacy on the internet.
This website is written and funded by the
internet advertising industry and supports

a pan-European industry initiative to
enhance transparency and control for

e Clear, user friendly o et o P
information On OBA How does this website work?
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Consumer choice and control  :zsm..

Turn off OBA data collection and
use by some or all companies

e 74 companies already integrated
on the user choice mechanism
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your online choices

a guide 1o online behavioural advertising

Homea

Aauul

Vaur Chalzen
Fi

Five p 7 p8

Howr 1o make a complaint

1AZ oo Fractice Frinciy 5

Down cad guide

Your Cholces

The campanies lizted balow atwe some of the praviders who work wen weba te sos-ators to oo ect and
use infurnaion bo provide oring beley ours sceelising.

Pl use the buliens below o vontral pour orine bome o advedising prefererees, You oo lum
aff or tum o 2 zomzan 23 or altematiely 2et your prefersnzes for individual ones. By ing on the
@ butlon you san find out o about e sonpany ksl os well ws ks bebeviour) weeordis 5 siatus
an tn& weh hrvaser yoo A using If you are having &ry smoans uming on on off your s ces slasss
wisit our -2 p oage

Helphul ' fanmilion

dargen hustr

Turn ot OFf Turn 2 81l campanies on

Turn on or off individual companies

Company Onio Infn
24/7 Raal Madia Sor Cot 7)
LLENTE] Sor CoT a
Adconion Media Group mion ot 6
AdCynamics ®or Got (7]
Adform ®on Got (7]
adGENIE ®or G (7]




r_’:'f__http:ﬂedaa.eu! - Windows Internet Explorer

@@ e |n Fttpe ) fedaa.eu) v| '@_ H_?| |£ |p Live Zearch ||£v|

Fil=  Edit “iew Fayorites Tools  Help

uhttp:,l'fedaa.euf ‘ | ﬁ - B L= @ - Page » Safety » Tools = @v »

F
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Home About EDAA  For Companies For Users  Participating companies  FAQ

Delivering fransparency, choice

and control for European cifizens

The European Interactive Digital Advertising Alliance is the organisation responsible for
enacting key aspects of the self-regulatory initiative for Online Behavioural Adverising (OBA)
across Europe.

Learn more

Participating Associations

EMitite, BEENPA o . |
- AaSUCIATION e EPC|= T Iu b~
View the complete list

edaa for Companies

Dore € Internet 5+ ®iowm v o

<
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EDAA in a wider context

Angela Mills Wade, Chairman of OBA Steering
Group and Executive Director, EPC
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European Commission edf’&(]

 |n 2010, industry was
challenged...

e ...and responded
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e The EU self-regulatory Principles

IAB Europe EU Framework for
Online Behavioural Advertising

Draft EASA Best Practice | Kabw
Recommendation

O
L
O
® -
iab:
@

IAB Europe OBA Framework EASA BPR on OBA
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e Industry commitments to European Commission

e 5 EU Multi-Stakeholder Roundtables on OBA, chaired by DG CONNECT

e Responsive to wider consultation
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e Joined up with existing EASA self-regulation for content
* Independent certification process

e Self-regulatory organisations to apply credible investigatory procedures
and sanctions




IIIIIIIIII
IIIIIII

The consumer experience

Nick Stringer, director of regulatory affairs IAB UK




Our approach is underpinned by 69@0

consumers... =

internet would ‘disappear’ without advertising

*  61% of UK consumers think that a large proportion of the ]
N

Most UK internet users would rather see a low number of
relevant ads online than a high number of less relevant ones.

\_ y,

www.iabuk.net/research/library/consumers-and-online-privacy-2012 /4,

KANTAR MEDIX
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transparency & control e

a )
* 40% want easy access to information being collected & used

about them
\ J
4 N

4 out of 10 people who deleted their cookies in the last six months
did so without correctly understanding what they are used for

. _J

www.iabuk.net/research/library/consumers-and-online-privacy-2012 /4,

KANTAR MEDIX
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approach for citizens...

your online choices

a guide to online behavioural advertising

H .
e  Yourad choices
About

The jies listed below are some of the providers who work with website operators to collect
Your ad choices and use i ion to provide online behavicural advertising.
Five top tips.

Please use the buttons below te contrel your online behavioural advertising preferences. You
can turn off or turn on all ies or ively set your for indi ones. By
dlicking on the @ button you can find out more sbout the company itself as well as its

ising status on the web browser you are using. If you are having any problems
Helpful videos turning en o off your choices please visit our help page.

Fal

Download g

Jargon buster
———————————— Please note: this does not turn off all internet advertising only advertisements that are
Make 3 complaint to your likely interests based upon prewious web browsing activity.

Turn off all companies off Turn on all companies on

Turn on or off individual companies

Adatus @ on 'O Off 0

Adconion Media Group @ on ©on 1)

AddThis (formerly Clearspring) @ on © orr o
Tum of f

©n You have not tumed off behavioursl sdvertising and you
have 3n active cookis from this company.

hittp:fiwww. addthis. com

AddThis (formery Clearspring) offers 2 platform of socisl sharing plugins and tools to enable consumers to
enjoy the social web. In exchange for this free service, AddThis uses the anonymous social data created
via our platform 1o enable publishers and brands to creste a more personal and social web experience for
consumers.

To leamn more about how we colliect and use information for online advertising, please visit
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e Oneicon

e One website

* One compliance and
enforcement system

| ~ * Consistent consumer
complaints handling
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across Europe

OME | LEaRN | WATGH | coNTROL | FA | ARTIOPANT | AdChoices [>
N
WILL THE RIGHT ADS FIND YOU?

Welcome to Your AdChoices, where you're in control of your Internet expernience with
interest-based advertising—ads that are intended for you, based on what you do
online.

The Advertising Option lcon gives you transparency and control for
interest-based ads:
* Find out when information about your online interests is being gathered or used to
customize the Web ads you see.
* Choose whether fo continue to allow this type of advertising.

CLICK FOR
DELIVERY MENU

three short videos to learn how the lcon gives you control of when the right
ads find you.

il

WATCH PARTICIPATING ASSOCIATIONS

As 8 iab.

_ BEB
AAF ... NlAL°




Any questions?
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A warm thank you
for joining our
launch!




