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MOI, OLEN  
ANNU TERHO 

 SEKILTÄ 
Creative Director / 

Cannes Outdoor 2024  
Shortlist tuomari
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AGENDA TÄNÄÄN: 

- VAIKUTTAVA LUOVUUS 
- CANNES OUTDOOR SARJASTA 
- SUURIMMAT VOITTAJAT 
- CANNES OUTDOOR -CASE KIMARA 
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LUOVUUS = 
VAIKUTTAVUUS
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“We know great creative 
delivers the strongest returns 

on our marketing spend” 
Ian Borden | Executive Vice-President and Chief Financial 

Officer McDonalds
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“If you’re spending money, 
being ignored is reckless.” 

Mike Cessario | CEO and Founder, Liquid Death
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“Want undeniable impact? Be 
unforgettable in your work.” 

Harjot Singh | Global Chief Strategy Officer, McCann 
Worldgroup | Jury President, Creative Effectiveness Lions 

2024 
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2024: 1900 / 350 CASEA
CANNES OUTDOOR
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SUURIMMAT 
VOITTAJAT 2024
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Mikä erottaa hyvän idean 
maailman luokan ideasta? 

Insight-> oivallus 
Idea -> oivallus
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Duunin nimi
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CANNES 2024 SATOA
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VAIKUTTAVUUS?
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For the first time, Magnum won 
winter time and had the best 
January in history in terms of 

sales, with an increase of +66.3% 
value sales for Magnum Core 

range. 
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The broader campaign has reached 
26 million adults across the UK - 

driving the highest ad awareness for 
British Airways since January 2023, 
up by 73% vs the same week last 

year. The campaign has driven more 
people to consider booking with 

BA, driving 34,800 looks on ba.com 
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According to the social listening 
tool Brandwatch, the Paris 

murals were seen almost 10mil 
times online, with over 2.8k 

engagements and almost 500 
unique authors talking about the 
campaign. This resulted in a sales 
boost of 28% over the previous 

3-month average in France. 
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Teema:  
Eeppisimmät  

stuntit
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KIITOS


