EmOJI AND MarkerinG

What every brand should know about the form of communication that was created
by the Japanese mobile phone operator NTT DoCoMo in the late 90s and which has
spread throughout the world, platforms and conversations in the 2010s.

WHY EMOJI?

N ©=emoji :

BN ;) = emoticon
Emoji is a part of communication Emoji usage goes in line with the Emoji emphasize your message.
today. It's THE |language on rise of mobile messaging. A Flinders University research found
Instagram, WhatsApp, FB Research company Ovum expects that people react to emoticons the
Messenger, WeChat and the like. that the 27.5 trillion messages same way as they do to a face.
Statista's study shows that 35% of ‘transacted” on mobile messaging Another academic study finds that
Americans used emoji or stickers apps in 2013 will be increased to using them makes happy messages
daily in 2013. In Asia its even more 71.5 trillion by the end of 2014. happier and sad messages sadder
popular: in Indonesia 46% of people (Derks, Bos & von Grumbkov 2008).

use them daily.

Emoji is expanding. The Unicode Emoji is going international. Emoji is coming to all platforms.
Consortium stated in June 2014 Oju Africa already revealed its own As an attempt to spread emaoji from
that approximately 250 new emoji version of African emoji and the mobile to other devices as well,
will be added to the selection. For Unicode Consortium said in Twitter announced in November
reasons unknown the hand with a November 2014 that they will add 5 2014 that they will offer their set of
raised index finger has gained the different skin tones for human emaoji desktop emaji as an open source
most media coverage of all the 250. in 2015. library for everyone to use.

DID YOU KNOW? “Q > m

You can even search the web in emoji! King of Jewelry Yelp Ad

Yelp introduced an emoji-based search on its platform in April 2014. g WKL 19 Revie 06 m
5508 Hill St Ste ?10 D:vwnlown 55

Accurate? At times. A lot of fun? Most definitely. Jex

Watches, Brida

I. Set the emoji keyboard on your smartphone.
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2. Understand the basics.

Computational linguist Tyler Schnoebelen of Stanford >
University found in his research that typically emaji are O @@ I@ @'

used to add to ideas, rather than to replace words.

His research also shows that when replacing words, long @’ @ @ I @_ @
emoji-based messages unfold chronologically.

3. Understand the meanings.

Emoji isn't always straightforward to interpret. These are among the most mistaken ones according to Mashable:

Whatever you thought  "Information desk lady." A Japanese way to He isn't doing some Not really BFFs, but a
itwas, it's a hug sign. She's offering help, not  communicate sleeping. serious thinking, instead  representation of a
Period. making a sassy remark.  No runny noses, thatis. he's bowing humbly. cosplay fetish. (Really!)

Emoji don't always appear looking exactly the
same, depending on the platform and device.

For example, the dancer may look quite different
whether you view it on iOS, Android, Windows
Phone or Twitter (from left to right, respectively).

The most frequently used emoji? On Twitter its this baby,
with two heart symbols right behind it in the top 3. i taria
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1526 sos 2 NERANENOE 1750 7564 NQHMEBLIWmMY

K mtv ©37m

8843 likes 43460 likes

Case Skype: posting photos made with their own emoji, Skype got some of
the highest engagement levels ever on their Facebook Page and Twitter.
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The cruelty animals endure
on factory farms is beyond
words, Text § or HEART
to 73622 to take action.

PCETA

LEARN THE BASICS NOW AND USE EMOJI WHEN YOUR 7
CUSTOMERS DO ‘
Start reactively, not proactively. Many brands use them only in replies to ‘
customers' messages. ‘
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amaury gomez Cacidhunk - Jul 7
g 2:46 AM and all i can think about is u @Wendys
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EMOJI GIVES AN OPPORTUNITY TO GET
YOUR BRAND INSIDE CONVERSATIONS

Custom emoji and other visual symbols like branded
stickers offer you a new way of getting into messages
on IM platforms. And it's a big business, as well: The
Japanese social IM service Line got 20% (70M $) of
their 2013 revenue from sticker purchases.

Even fashion icon Karl ‘
Lagerfeld has his own set ‘
of emoji! ‘

EMOJI IS UNIVERSAL

In an ever more global world, emoji offer a rare feat:
universal language. Starting June 2015, it will be even A
more universally applicable, thanks to ethnic equality in }
people emoji.
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