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What we stand for?

Teads fosters a responsible 
advertising ecosystem by 
funding premium content and 
quality journalism
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Branding Performance 

Exceptional creative across screens 
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15,000 web & app properties

50+ countries

2bn monthly users

Direct access to the world’s best publishers
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Premium
Environments

Exceptional
Creative

The Best
Contextual Solutions

Teads key differentiators

Hi-Tech
End to End Platform
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Teads Ad Manager Targeting Predictive AI Creatives
Premium 

Publishers

Teads Ad Manager
A powerful end-to-end platform
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2.2BN Users 

160 BN Signals

H O W  I T  W O R K S

1 8 M  A I  

P R E D IC T I O N S  

M A D E  E V E R Y  

S E C O N D

T H E  O U T C O M E

Predictive AI is at the core of everything we do

Deliver the right message, 

to the right person, at the 
right time, at the best cost.

ELECTRA 
DRIVE

Find a 
dealership



8
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Publisher Advertiser Contextual User

=

TAM’s drect publisher integration unlocks 
more data for better results

IMPRESSIONS Leads/LandsSignals
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Creative
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Video 
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Behavior Lookalike

Video 
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of day
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Automatic feedback loop 

enhanced by our experts 

with your data

50m+ 
Signal Combinations
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of ad opportunities in Finland 

are cookieless 

Source Teads Internal Data

43%
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The right User The right Context

Choose your AI-powered Cookieless Targeting

500+ segments powered by AI-led 

semantic analysis of premium editorial

300+ segments combining

unique 1st party data & predictive AI 
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Achieve greater cost efficiency with TAM’s 
max price bidding model

€9.80

Max 

CPM

€6.50

Clear ing  

CPM

Analyzing 6x more auction data than 3rd party DSPs
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Guaranteed views at the duration 

of your choice

Pay on vCPM or CPCV with any 

viewability duration

Predictive AI drives down your price 
per viewable impression

Measure Attention metrics using 
measurement available free of charge

Maximize Attention 
by delivering 
guaranteed views

2 secs
10 secs: Advertiser is billed 15 secs

Example CPCV
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Teads Ad Manager leverages the full power of our AI
to deliver you the best possible results

Remove the barriers to 

scaling premium supply

Scale

Reducing costs in an 

inflationary marketplace

Cost Efficiency 

Delivering incrementality 

and guaranteed KPI success

Effectiveness
Reach

100% 

CPM

-20%

Viewability

+10%

Completion

+15%

CTR

+25%
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Teads Ad Manager outperforms 3rd Party DSPs
Vertical: CPG  |  Date: March 2024  |  Billing model: CPM  |  Format | Performance Video  |  KPI : Traffic to site

59.9 SEK
CPM

Teads Ad Manager VS 3rd Party DSP

-34%
eCPM

-88%
eCPC

+388%
CTR

Gained Efficiencies

5,13 SEK
eCPC

1.17%
CTR

69%
Viewability Rate

90 SEK
CPM

41 SEK
eCPC

0.24%
CTR

66%
Viewability Rate

3rd Party DSP
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Clients Activated 

Trusted By Thousands of Partners Worldwide

Active

Countries

Active

Advertisers3,300

50+

1,200 Active

Agencies

5,000 Monthly 

Active Users

Hold Co Partnerships

Source: Teads, Internal Data, 2024



Thank you
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