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What we stand for? )
\

Teads fosters a responsible
advertising ecosystem by
funding premium content and
guality journalism




Exceptional creative across screens

Branding Performance

Vivez U'expérience du progres.

Nouvelle gamme Audi
Le futur nous anime.

With a top speed limited to 219mph, it

also becomes the brand’s fastest

production car, eclipsing the 214mph- ELECTRIFIED
capable Mercedes-Benz CLK GTR from TESTDRIVE
24 years ago.

Grace & Electrified Testdrive, un service
exclusif Lexus dédié aux professionnels,

essayez un Lexus NX pendant 48h

ESSAYEZ LE NX —

- Iluum
This is Lexus. Electrified.

1% o
(((/ '/[()/ y The two-seat, left-hand-drive hypercar is

» DISCOVER THE COLLECTION the result of a close collaboration
between Mercedes-AMG's regular road

car operation and the UK-based
Mercedes-AMG F1 team and AMG High



Direct access to the world’s best publishers
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Teads key differentiators

Hi-Tech
End to End Platform



Teads Ad Manager

A powerful end-to-end platform
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Teads Ad Manager

Targeting Predictive Al
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Predictive Al is at the core of everything we do

HOW IT WORKS THE OUTCOME

2.2BN Users Deliver the right message,

to the right person, at the

160 BN Signals right time, at the best cost.
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TAM's drect publisher integration unlocks
more data for better results

______________________________________________________________________

TeadsAl
50m+

Signal Combinations : @
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User Advertiser Contextual IMPRESSIONS o
Automatic feedback loop

enhanced by our experts
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43%

of ad opportunities in Finland
are cookieless




Choose your Al-powered Cookieless Targeting

The right User

300+ segments combining
unique 18t party data & predictive Al

The right

500+ segments powered by Al-led
semantic analysis of premium editorial
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Achieve greater cost efficiency with TAM's
max price bidding model

Max Clearing
CPM CPM
€9.80 €6.50
Analyzing tion data than 3rd party DSPs
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Maximize Altention
by delivering
guaranteed views

Guaranteed views at the duration
of your choice

Pay on vCPM or CPCV with any
viewability duration

Predictive Al drives down your price
per viewable impression

Measure Attention metrics using LLII'I=T
measurement available free of charge

2 secs

superhero movie. “But | have. It's just
mind-blowingly epic. What | thought is, this
just doesn’t stop. Once it starts, it does. Not.
Stop. It’s just this horrible, brilliant, terrifying,
at times funny, at times very moving,

relentless action.

It’s like everyone’s constantly in crisis, and

catching up with themselves, and it’s really
breathless to read a script like that. This isn't
a slow burn. You're really thrown in
helter-skelter. [Laughs] It’s got a lot of facets
to it, but | think the main one for me was just

Example CPCV

—_

10 secs: Advertiser is billed

15 secs

12



13

Teads Ad Manager leverages the full power of our Al
to deliver you the best possible results

Viewability
+10%

Completion

+15%

Cost Efficiency

CTR

Remove the barriers to Delivering incrementality

0
scaling premium supply inflationary marketplace and guaranteed KPI success +25%

Reducing costs in an

Teads



&  Teads Ad Manager outperforms 3rd Party DSPs

Vertical: CPG | Date: March 2024 | Billing model: CPM | Format | Performance Video | KPI : Traffic to site

74 Teads AD MANAGER Teads Ad Manager VS 3 Party DSP 34 Party DSP
59.9 SEK 90 SEK
CPM CPM

Gained Efficiencies

69% 66%
Viewa biIityORate 340A Viewa biIityoRate
eCPM
5,13 SEK 0 41 SEK
eCPC BGCSPCA eCPC
1.17% 388Y 0.24%
CTR CTR CTR
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Trusted By Thousands of Partners Worldwide

Hold Co Partnerships

Monthly
Active Users Sl
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Source: Teads, Intemal Data, 2024
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