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About Playable

e The gamification platform for marketers - a flexible SaaS platform
to create, tailor and deploy marketing gamification campaigns.

e Foundedin 2017 in Denmark - expert feams in Aarhus,
Copenhagen, Amsterdam, Helsinki and London.

Powering the playable  game plays every Customer support
marketing of 650+ second from our satisfaction rating.
brands globally. platform.
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Game-changing marketing with Playable

The gamification platform for marketers
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The power of play

Play is the most ordinary human instinct -
it’s how we connect, learn and grow.

Hardwired
To have fun, compete, be rewarded and
feeling a sense of belonging.

Dose

Play triggers our brains to release feel-
good hormones, leaving a lasting
impression.

POWER

OF PLAY

1st screen attention

Minds enter an active and alert state, securing 1Ist

screen focused attention like no other content
format.

Memorability

Games allow audiences to enter that world,
enabling brands to be etched in our
memories—a feat unmatched by any other
marketing technique.
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Play & gamification = Playable marketing

Combining the power of play, with the application of game mechanics,
as marketing gamification, unlocks ‘playable marketing’.

Compete Challenge
Desire to win over A task set for the player
someone else. that is nontrivial
@ to accomplish, typically
an obstacle to
overcome.
POWER
(o] N W.\'4
L Reward
Mirroring )
Incentive,
The opportunity to feedback, or even
compare the challenge itself.
ourselves to
others. Have Fun

To feel easy-going,
lighthearted, and happy.

playable




Play & gamification = Playable marketing

Inspiring meaningful relationships.

. . Using interactivity to engage,
As a performance-driven solution, marketers can connect deeper

playable marketing supports a wide with their audiences to create more

range of KPIs across every memorable brand experiences.
touchpoint of the customer journey.

An inherently data-focused approach, Proven to be both efficient and
it provides valuable insights to help effective, delivering measurable and
marketers acquire, grow, and impactful results that optimize

personalize audience experiences. marketing budget spend and focus.
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Unparalleled marketing performance

Whatever your marketing goals, transform your brand impact throughout the customer journey
for unparalleled results.

Awdadreness
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How to use game mechanics in marketing?

1. YOU AS A MARKETEER - - 2. YOUR AUDIENCE WILL... -~ 3. IMPACT TO YOUR BUSINESS

Your audience wiill...

Utilize game mechanics

Interact Remember your

brand much better.
....to transform your

content
into a playable format.

Engage
Learn and understand better
Be more focused

the value you offer them.

Convert to the next phase in
the customer journey with
higher conversion rate.

...with your brand
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Platform
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Total game overview

Luck games Skill games Knowledge games
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40+ native integrations available
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Embedding campaighs where

and when it makes sense

Landing page

Create a landing
page in the Playable
platform that will
add to the digital
universe of your
brand.

Iframe

Embed gamification
campaigns where it
makes sense,
whether that’s a
homepage, app, or
where you want it to
be.

Use the Playable
pop-up builder to
easily integrate
gamification
campaigns on to a
page to activate site
visitors.

Integrate game
campaigns in your
app so that they
are displayed as
part of that digital
universe.

QR-code

Integrate game
campaigns in your
offline activities or
OOH
advertisement just
scan the code and
connect your
offline ad to digital
universe.
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Cases
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Engage your
audience in physical
environment

Where?

eSport events
eFestivals

eFairs

eRetail environment

Benefits

eEngage the audience

eCollect marketing permissions

e Activate to buy merchandise, food & bevarage
eDrive footfall to physical store and activate to buy
e|_eave a positive image about your company
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Retail
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Retail
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Promotion via QR-codes

!)Bavaria ‘ @

playable



Events

KRAS & WIN

Bij Sunny Cars is het altijd prijs!

Kras de 3 vakies open en maak kans op mooie prijzen

b Vind klouk | 3\ Volgen | A Delen

‘Sunny Cars Autoverhuur is b Vakantiebeurs,
N 18 wur- Utreent- G

RENT A SMILE Het s lekker druk bi onze stand op de Vakantiebeurs. Niet gek, want e zin

gewonnen en hetiben al mooie plannen voor een vakante naar Kfalona
Mooi meegenomen, die autohuurcheaue tuiy. 350 uro

Sunny Cars Wilje ook k

sy nal 8. We zien e daar

@sunnycars.autoverhuur

Startpagina
Berichten
Recensies
Vide's

Foto's
Evenementen

nfo

Community
Trustpilot Reviews

Huurauto reserveren

o= 3 opmarkingen 1 keer gedecld

o Leuk O Opmerkingplastsen 2 Delon
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SCAN HERE

TO DISCOV!
YOUR F1°®
FRAGRANCE ¢

FRAGRANCES

F1IFRAGRANCES.COM

F1@
RACE COLLECTION
SCENT FINDER

TAKE OUR QUIZ TO DISCOVER YOUR F1® FRAGRANCE

START HERE

y 4

Your selected fragrance is:
NEEEUM WHITE
RACE COLLECTION

Perfect for a daring and precise person: a slick white leather in an audacious fougére floral -
crisp and streamlined.
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Events

SPIN OG VIND!

3 ens ikoner giver et lod i vores store gavepulje.
{ | PROFIL SPILLET profil .,

Vind gavekort til Profil Rejser " B
(veerdi 5,000 kr) L A
i |
5 N G

*

Prov Profil s,
B n

VIS by g,
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[

F DE HELp,
ELDICE
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DEN Lance
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Events

Pisti pullo
pyorimééin!

playable




Offline media

VIND

Toyota C-HR
Hybrid

Praemier
for over
300.000 kr.

€ * Jumbosnegt

wowwe 3 ars M

Py e
3 .

¥

fodselsdag ~ °

ind vaerdien ™ |

e RYST VENNERNE SAMMEN
SIENEN

B

DELTAG PA WWW.FACEBOOK.COM/COCIODANMARK
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In product / Point of sales
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Matti Markkola
Head of Marketing

Nelonen Media Live — Rockfest-visa



_,Nélonen Media Live: Suomen suurin festarijarjestsj
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Aiempia peleja — millainen peli Rockfestille 2023 ?



] pddtettiin tehdd

/

otam mika esittelee Rockfestin ohJeImlstoa viihdyttaa
- seka ennen tapahtumaa etta tapahtumassa ja inspiroi ja
haastaa erityisesti Rockfestin (ja Radio Rockin) |
ydinkohderyhmaa, joka on rockin ja festarit tosissaan |

., &% Radio Rockin Rockfest-tietdja -visa



11.47 3¢ N il 78%m

Y 95 appv2leadfamly.com/ca + (@

ROCKFESY-

8.-10.6.2023 HYVINKAAN LENTOKENTTA

LIPUT

/RADIOROCK

100% ROCK

LAPAISE RADIO ROCKIN
ROCKFEST-VISA JA VOITA
LIPUT 2024

ROCKFESTIIN!

OTA HAASTE VASTAAN JA LAPAISE RADIO
ROCKIN ROCKFEST-VISA JA VOITA LIPUT 2024
ROCKFESTIIN

PELAAMAAN

Video pelistd




SOPIVAN RAJUSTI ROKATEN.

PELAA
ROCKFEST-TIETAJA
-VISAA JA VOITA

(RADICROCK g LIPUT E‘;‘?E’s '

SKANNAA KOODI TAI ,‘.|

" ROCKFESTAI/VISA i ,n\ 15
PELAA RADIO ROCKIN | = = DG
@ ROCKFEST-VISAA JAVOITA g8
LIPUT 2024 ROCKFESTIIN!
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Pelin statistiikkaa

9 )Y O, O

11.094 89104 5911  8032%

TOTAL SESSIONS REGISTRATIONS UNIQUE REGISTRATIONS CONVERSION

Engagement Device distribution

14% Desktop
Time spent per sit Time spent tota (hours)

05:16 7372 ——

The numbers above indicate the distribution of devices
across all players of the campaign
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