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ad buyers say
cross-platform 
measurement is
significantly or 
somewhat a focus



To avoid excessif repetition of their adv message, advertisers
want to have a unified net reach.

Broadcasters are now cross-platform publishers with content 
and advertising delivered across different platforms and 
screens. From an editorial and advertising point of views, they 
need to measure across all those platforms and screens. 
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(linear TV, AVOD, BVOD, 
ATV, FAST) 











Our SSP access to 
BVOD, OLV and CTV 
across EU.

Harmonized affinity and 
demographic targeting across 
Europe.

Partnership with 
The Trade Desk.

Scalable and simplified
direct access to 
European audiences.

Our own media discovery & 
buying portal.

Deterministic TV 
measurement platform
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≠ Media Collections
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