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EUROPEANS ON THE WEB 1 A
GOLDMINE

o Wealth of information on European consumers online
o Engagement, activities and attitudes

o An online survey of 32,000 internet users

o Covers 16 European countries

o Data available by country and by demographic

o Produced with our research partner, InSites Consulting
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INCLUDED IN MCDC:

Detailed breakdowns by country & demographics of
o Consumer technical profile

o Use of internet services

o Trust and privacy attitudes

o Soclal networking attitudes and activity

o Search activity

o E Commerce behaviour

o Mobile internet use

o Media behaviour
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ANOTE ON METHODOLOGY

o Pan-European online survey in 16 countries conducted in
June 2009

o Participants recruited from InSites TalkToChangeonline
research community.

o The online sample was drawn on a country level of 2000
respondents, consisting of 4 thematic subsamples of 500
respondents.

o More than 32.000 Internet users participated in this survey.
o Sample is representative of online country population (15+).
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COUNTRIES INCLUDED IN MCDC.:

° Northern Europe o Southern Europe
Denmark . Greece
Finland . ltaly
Norway . Spain
Sweden o Western Europe

o Eastern Europe . Belgium
Hungary . France
Poland . Germany
Romania . Netherlands

Switzerland
UK
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INTERNET ACTIVITY T TIME ONLINE

M Europe M Finland

< 30 minutes 30to 60 1to 2 hours 2to 3 hours 3to 4 hours 4 hours or

minutes more
© IAB Europe/InSites Consulting 2010 Based on Forrester Research Data - European Internet Access Forecast, 2008 to 2013.

On days when you use the Internet, how long do you use it on an average

day?
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FREQUENCY ONLINE

81%
M Europe
M Finland
23%
0,
6% 49
2 days or less per week 3-5days per week 6-7 days per week
{ How many days do you use the internet in an average week? J
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INTERNET CONNECTION AT HOME

95%
88%
M Europe
M Finland
7%
3% 1o 2% 2% 2%
I
Narrowband Broadband Other Not home connected

Do you have an internet connection at home?

© IAB Europe/InSites Consulting 2010
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WIRELESS INTERNET CONNECTION

49%

36%

Europe Finland

[ Do you have an internet connection at home? ]
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OWNERSHIP OF SMARTPHONES

21%

14%

Europe Finland

Proportion of respondents who own or use a smartphone/PDA ((mobile
phone with advanced functionalities, e.g. iPhone, BlackBerry, Palm pre,
HTC Touch, Nokia N95)
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ONLINE ACTIVITIES (1 OF 3)

Finding information on products, services,
brands, companies or shops

Reading the news

Chatting or instant messaging (in online
chat rooms, on social network websites')

Online gaming or gambling

Online banking (transfers, balance
checks...)

Searchinginformation

76%

74%
77%
79%
41%
43%
M Finland
21% H Europe
83%
52%
92%
89%

Proportion of respondents who perform named activity at least weekly
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ONLINE ACTIVITIES (2 OF 3)

Downloading music for free 17% _
i Finland

Downloading music via paid services 9% M Europe
o

26%

Listening to the radio online in real-time

or listening to streaming music 30%

Uploading video clips to a website so
others can watch them

31%
33%

Watching movies, videos or TV series
online

Watching vodcasts

Listening to podcasts

Proportion of respondents who perform named activity at least weekly

© IAB Europe/InSites Consulting 2010
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ONLINE ACTIVITIES (3 OF 3)

Adding messages
toa
forum/discussion
board

26% M Finland

23%
M Europe

Reading messages
ona
forum/discussion
board

46%

Checking other
profiles or status
on a social
network site

Updating a profile
or statuson a
social network

site

Proportion of respondents who perform named activity at least weekly
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SOCIAL NETWORK ADOPTION BY
AGE GROUP

73%
65%

Europe Finland
[ Are you a member of an online social network? J
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AGE GROUP

M At least weekly B At least monthly

329/88%
75%ga | |

83%

63%
— 56%

31525
74%g—a| |

48%
40%

15-24 25-34 35-44 45-54

68%

35%
21% |
7%

55-64 65+

Social networking by age?
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ONLINE IDENTITY

o, A45% 46%
45% 45% 43%

M Europe i Finland

5% 5%

Member of an  Active member of at Personal Active None of the above
online social least one online  website/blog on the profile/character in
network discussion board or Internet (excl. social  a virtual world
community network profile)

Which of the following activities do you perform on the internet?
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DIGITAL COMMUNICATION

Mean

38.86

36.6 M Europe M Finland

e-mail Telephone / SMS/MMS Chat/instant Via a social
Internet telephony messaging (notin  network (chat or
(VOIP) social network)  private message)

What is the importance of the following digital media in your personal
communication with friends and family? (mean)
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Proportion that wuse a search engilne
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